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Introduction & contents

Welcome to the QCS Hub Brand Guidelines.
These guidelines are here to help you
understand and apply our brand in the
most dynamic yet consistent way.

When we talk about our “brand”, we don’t
just mean our logo: it’s a lot more than that.
Our brand encompasses who we are, what
we do, why we do it, and how we show it.

Internally, our brand brings our diverse
people and partners together behind a 
1ollom�1-�v;�-m7�b7;mঞ|�ĺ����|;um-ѴѴ�ķ
it inspires trust and establishes us as an
-�|_oub|��bm�o�u�C;Ѵ7ĺ

�=��o��_-�;�-m��t�;vঞomv�-0o�|�_o��|o
apply these brand guidelines, please contact
|_;���0Ľv��oll�mb1-ঞomv��-m-];uĺ
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OUR BRAND IDEA
Trusted to take
the UK forward

OUR PROMISE
Tackling key challenges

to accelerate progress in
quantum colr�ঞm]

OUR HERITAGE 
A 1oѴѴ-0ou-ঞom�o=

leading UK academic
and industry partners

OUR AUDIENCE 
Fellow seekers of
v1b;mঞC1�-mv�;uv�|o
real-world quevঞomv

OUR VISION 
To realise a new

t�-m|�l�bm=oul-ঞom
economy in the UK

Our brand platform

��u�0u-m7�rѴ-�oul�bv�-�|ooѴ�|o�-uঞ1�Ѵ-|;�|_;
central ideas that power and guide the Hub.
�|�bv�|_;�=o�m7-ঞom�o=�o�u�0u-m7�b7;mঞ|�ķ�-m7
�_;m��v;7�;@;1ঞ�;Ѵ��b|�1-m�0;�-�1olr-vv�mo|
f�v|�=ou�o�u�1oll�mb1-ঞomv�0�|�o�u�0;_-�bo�u
too.

��u�0u-m7�rѴ-�oul�-mv�;uv�C�;�t�;vঞomvĹ

1.  Where do we come from?  (Our heritage)

Ƒĺ��)_-|�7o��;��-m|ĵ  (Our vision)

3.  How will we achieve it?  (Our promise)

4.  Who do we address?  (Our audience)

5.  What sets us apart?  (Our brand idea)
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Research-led
);�;�r;ubl;m|�-m7�;�rѴou;ķ�0�|�-ѴѴ��b|_�|_;�-bl�o=�-7�-m1bm]�|_;�|;1_moѴo]��u;t�bu;7�
|o�0�bѴ7�-��ouѴ7ŊѴ;-7bm]�t�-m|�l�1olr�|;uĺ���Ѵ|_o�]_�o�u��bvbom�bv�-l0bঞo�vķ��;�u;l-bm
]uo�m7;7�bm�|_;�u;v;-u1_�-m7�1ollb�;7�|o�v1b;mঞC1�ub]o�u�-m7�bm|;]ub|�ĺ

)ou7v��;�lb]_|��v;�|o�;�ru;vv�|_bvĹ�|;1_moѴo]�ķ�u;v;-u1_ķ�v1b;m1;ķ�bm�;vঞ]-ঞomķ�;�b7;m1;ķ�Ő0o7��o=ő�
hmo�Ѵ;7];ķ��m7;uv|-m7bm]ķ�vhbѴѴvķ�;�r;ub;m1;ķ�;�r;uঞv;ķ�bmvb]_|ķ�-�|_oub|�ķ�-1_b;�;l;m|ķ�;�1;ѴѴ;m1;

Collaborative
We know we cannot achieve our vision alone, that we are working towards something
|_-|�bv�]u;-|;u�|_-m�|_;�v�l�o=�b|v�r-u|vĺ��);��-m|�|o�_-um;vv�|_;�v|u;m]|_v�|_-|�;�bv|�-1uovv
the UK landscape to build not just a quantum computer, but a quantum community.

)ou7v��;�lb]_|��v;�|o�;�ru;vv�|_bvĹ�1oѴѴ-0ou-ঞomķ�r-u|m;uv_brķ�r-uঞ1br-ঞomķ�1om|ub0�ঞomķ�1oll�mb|�ķ
;1ov�v|;lķ�7b�;uvb|�ķ�_-um;vvbm]ķ�0�bѴ7bm]ķ�m�u|�ubm]ķ�1oѴѴ;1ঞ�;�;@ou|ķ�1ollom�r�urov;

Visionary
We do what we do because we have a vision of what the world could be like, and we
want to make it a reality.  Although we are led by the research, we don’t believe in
v1b;m1;�=ou�v1b;m1;Ľv�v-h;Ĺ��;�-u;��ouhbm]�|o�0ubm]�u;-Ѵ�0;m;C|�|o�u;-Ѵ�_�l-m�1_-ѴѴ;m];vĺ

)ou7v��;�lb]_|��v;�|o�;�ru;vv�|_bvĹ��bvbomķ�-l0bঞomķ�-blķ�]o-Ѵķ�r�urov;ķ�-vrbu-ঞomķ�bmmo�-ঞomķ
u;�oѴ�ঞom-u�ķ�|u-mv=oul-ঞ�;ķ�blr-1|ķ�ruo]u;vvķ�0;m;C|ķ�voѴ�ঞomķ�ru-1ঞ1-Ѵ

Our brand values & voice

)_bѴ;�o�u�0u-m7�rѴ-�oul�;�ru;vv;v��_o
we are and what we do, our brand values
;�ru;vv�_o���;�7o�b|ĺ��$_;��-u;�|_;�]�b7bm]
principles for how we go about achieving
our vision, as well as how we communicate
that to our audiences.

For that reason, our brand values are closely
Ѵbmh;7�|o�o�u�0u-m7��ob1;Ĺ�|_;�7bvঞm1ঞ�;��-�
we speak to our audiences.  Our tone of voice
will vary depending on the audience we are
-77u;vvbm]�-|�-m��r-uঞ1�Ѵ-u�lol;m|�Ŋ�u-m]bm]
from highly technical when speaking to
academia, to moderately technical when
speaking to industry, to non-technical when
speaking to the general public.

But overall our tone should be professional
�b|_o�|�0;bm]�vঞѴ|;7ķ�-m7�;�1b|;7�-0o�|�|_;
ruolbv;�o=�t�-m|�l�1olr�ঞm]��b|_o�|�0;bm]
v;mv-ঞom-Ѵbv|ĺ��);�v_o�Ѵ7��v;��ou7v��_b1_
;�ru;vv�o�u��-Ѵ�;vķ�;�rѴb1b|Ѵ��ou�blrѴb1b|Ѵ�ĺ

The overall aim is to create an atmosphere
of trust: to establish our brand as a trusted
�ob1;�bm�t�-m|�l�1olr�ঞm]ĺ�
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Trusted to take the UK forward

);�-u;�|_;�&�� �-m|�l�$;1_moѴo]����0�bm� �-m|�l��olr�ঞm]
ş�"bl�Ѵ-ঞom�Ŋ�ou� �"���0ķ�=ou�v_ou|ĺ���-u|�o=�-�m-ঞom-Ѵ�ruo]u-ll;�|o
develop quantum technologies, we bring together leading UK academic
and industry partners to tackle key challenges and thereby accelerate
ruo]u;vv�bm�t�-m|�l�1olr�ঞm]ķ�0o|_�bm�|_;�&��-m7�bm|;um-ঞom-ѴѴ�ĺ
);��-m|�|o�_-um;vv�-m7�m�u|�u;�|_;�v|u;m]|_v�|_-|�;�bv|�-1uovv�|_;�&�
quantum landscape to ensure it remains at the forefront of the global
1olr;ঞঞom�|o�0�bѴ7�-��mb�;uv-Ѵ�t�-m|�l�1olr�|;uĺ��"�1_�-�l-1_bm;
�bѴѴ�_-�;�|_;�ro|;mঞ-Ѵ�|o�ruo�b7;�-mv�;uv�|o�-��-v|�-uu-��o=�u;-ѴŊ�ouѴ7
t�;vঞomv�Ŋ�Ѵbh;�_o��|o�-11;Ѵ;u-|;�|_;�7;�;Ѵorl;m|�o=�m;��7u�]v�-m7
l-|;ub-Ѵvķ�ou�_o��|o�;mv�u;�v;1�u;�1oll�mb1-ঞom�0;|�;;m�l-m�
r-uঞ;vĺ��|�bv�|_uo�]_�|_bv��ouh�|_-|��;�-u;�_;Ѵrbm]�|o�u;-Ѵbv;�-��_oѴ;
m;��t�-m|�l�bm=oul-ঞom�;1omol��bm�|_;�&�ĺ

Informal name

QCS Hub

Full name

UK Quantum Technology Hub in Computing & Simulation 

Talking about the Hub

It’s important that we’re consistent in how
we talk about the Hub and the work we do.
�;u;�bv�vol;�v|-m7-u7�|;�|��;��v;�|o�7;v1ub0;
o�uv;Ѵ�;vķ�bm=oul;7�0��o�u�0u-m7�rѴ-�oul�
and brand values.

With regard to our name: the full, formal
m-l;�o=�o�u�ou]-mbv-ঞom�bv�|_;�&�� �-m|�l
$;1_moѴo]����0�bm� �-m|�l��olr�ঞm]�ş
"bl�Ѵ-ঞomĺ����u�v_ou|;m;7�m-l;�bv�|_;
 �-m|�l��olr�ঞm]�ş�"bl�Ѵ-ঞom���0ķ�-m7
our informal name is the QCS Hub.

We should use the full name in at least the
Cuv|�bmv|-m1;�o=�-m��=oul-Ѵ��ub�;m�ou�rubm|;7
1oll�mb1-ঞomv�;ĺ]ĺ�om�o�u��;0vb|;ķ�ou�bm�-m
bm=oul-ঞom-Ѵ�Ѵ;-Y;|ĺ

�m�Ѵ;vv�=oul-Ѵ�1oll�mb1-ঞomv�;ĺ]ĺ�;�;m|
Y�;uvķ��;�1-m��v;�|_;�v_ou|;m;7�m-l;�bmv|;-7ĺ

$_;u;-[;uķ�bm�-ѴѴ�1oll�mb1-ঞomvķ��;�1-m��v;
the informal name - or even simply “the Hub”,
so long as it is clear to what we are referring.

In speech, we should use the shortened name
-|�Ѵ;-v|�bm�|_;�Cuv|�bmv|-m1;�-m7�-v�l-m��o|_;u
ঞl;v�-v��;�=;;Ѵ�1ol=ou|-0Ѵ;ķ�0�|�o|_;u�bv;
we can use the informal name.
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Shortened name

Quantum Computing & Simulation Hub
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Our logo | Full colour

Here is the QCS Hub logo in full colour.

It consists of two elements: the Q marque and
the logotype.  These should remain together
bm�-Ѵlov|�-ѴѴ�1bu1�lv|-m1;v�Ŋ�;�1;r|��_;m��;
need a small square or circular icon to be
used online only e.g. our website favicon,
-m7�$�b�;u�ruoCѴ;�bl-];ĺ����;m�bm�|_;v;�=;�
circumstances, our name must always appear
somewhere alongside the icon.

The logo must appear on all Hub materials.
It can be used on a wide range of backgrounds
- plain colour or photographic - but must
u;l-bm�1Ѵ;-u�-m7�Ѵ;]b0Ѵ;�-|�-ѴѴ�ঞl;vĺ

Q marque Logotype

Full logo
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Our logo | Other versions

We should use the full colour version of
our logo where possible to ensure our brand
is recognisable.  But in circumstances where
this isn’t possible, there are several other
�-ub-ঞomv�-�-bѴ-0Ѵ;ĺ

The white logotype version should be used
when the logo appears on a dark background
(plain or photographic), so long as the Q
marque remains clear and legible.

The white-out version should only be used
when the logo appears on a dark background
which can’t accommodate the Q marque.

The greyscale version should only appear
in black and white print.  It uses the QCS
�u;��Őv;;�rĺƐƒőĺ���m�;�1;rঞom-Ѵ�1bu1�lv|-m1;v
where grey isn’t possible, black can be used.

�v��b|_�|_;�=�ѴѴ�1oѴo�u�Ѵo]oķ�|_;v;��-ub-ঞomv
can be used on a range of backgrounds but
l�v|�u;l-bm�1Ѵ;-u�-m7�Ѵ;]b0Ѵ;�-|�-ѴѴ�ঞl;vĺ

White logotype version - for dark backgrounds where possible

Greyscale version - for black and white print

White-out version - for other dark backgrounds
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Our logo | Size & spacing

It’s important we give our logo space to
0u;-|_;ĺ��$_;�lbmbl�l�;�1Ѵ�vbom��om;�=ou
rѴ-1bm]�|_;�Ѵo]o�m;�|�|o�o|_;u�]u-r_b1�;Ѵ;l;m|v
(including other logos) is equivalent to the
Ѵ-v|�|�o�Ѵbm;v�o=�|_;�Ѵo]o|�r;�|;�|ĺ

To ensure the logo remains clear and
legible, it should not appear any smaller
than 12.5mm tall.

�bmbl�l�;�1Ѵ�vbom��om;

�bmbl�l�vb�;

12.5mm tall



Part of Funded by
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Our logo | Placement

Where possible, our logo should be placed in
|_;�|or�Ѵ;[Ŋ_-m7�1oum;u�o=�-ѴѴ�1oll�mb1-ঞomv
materials.

)_;u;�rovvb0Ѵ;ķ�|_;�&�� $��-m7���"!�
Ѵo]o�Ѵo1hŊ�r�v_o�Ѵ7�-rr;-u�;b|_;u�bm�|_;�0o�ol
ub]_|Ŋ_-m7�1oum;uķ�ou�0o�olŊ1;m|u;7�Őv;;�rĺƐƐőĺ

Presentation title
Name of speaker
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Our logo | Don’ts

Our logo is the core ingredient of our brand’s
�bv�-Ѵ�b7;mঞ|�ķ�-m7�|_;�lov|�u;1o]mbv-0Ѵ;�Ŋ
vo�b|Ľv�blrou|-m|��;�Ѵooh�-[;u�b|Ĵ

It should always be produced from the
provided artwork, and mustn’t be stretched,
squashed, re-drawn or altered in any other way.

The logo artwork is available in the following
formats: .eps, .jpeg, .png.  Please contact the
��0Ľv��oll�mb1-ঞomv��-m-];u�b=��o��7omĽ|
hmo���_;u;�|o�Cm7�|_;v;�CѴ;v�ou�m;;7�-
7b@;u;m|�=oul-|ĺ

Don’t change the colours 	omĽ|�ঞm|�|_;�1oѴo�uv

Quantum

Computing &

Simulation Hub

Don’t change the font

Don’t rotate the logo

Don’t distort the dimensions

Don’t rearrange the elements
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Our logo | Funder logos

Where possible, we should include the logos
=ou�|_;�&���-ঞom-Ѵ� �-m|�l�$;1_moѴo]b;v
�uo]u-ll;�Ő&�� $�ő�-m7�&�!���m]bm;;ubm]
ş��_�vb1-Ѵ�"1b;m1;v�!;v;-u1_��o�m1bѴ�Ő��"!�ő
om�-ѴѴ�o�u�1oll�mb1-ঞomv�l-|;ub-Ѵv�Ŋ�;b|_;u
on the front cover or, if that isn’t possible, in
vol;�o|_;u�ruolbm;m|�rovbঞomĺ

The logos should be accompanied by short
|;�|�;�rѴ-bmbm]�|_;�u;Ѵ-ঞomv_br�0;|�;;m�|_;
��0�-m7�|_;�&�� $��-m7���"!�Ĺ�ľ�-u|�o=Ŀ
above the UKNQTP logo, and “Funded by”
-0o�;�|_;���"!��Ѵo]o�Ő0o|_�bm��-|o�!;]�Ѵ-uőĺ

The logos should appear either in full colour
(if on a light background) or in white (if on a
7-uh�0-1h]uo�m7őĺ��$_;�Ѵ-�;u�orঞom�bv�lou;
preferable, to help make clear the hierarchy
between the QCS logo and these other logos.

It is important to respect the minimum size
-m7�;�1Ѵ�vbom��om;v�o=�;-1_�Ѵo]oķ��_;u;�;u
rovvb0Ѵ;�Őv;;�|_;�&�� $��-m7�&�!��0u-m7
guidelines).

This logo lock-up should appear either in the
0o�ol�ub]_|Ŋ_-m7�1oum;u�o=�|_;�l-|;ub-Ѵķ�ou
0o�ol�1;m|u;7ĺ

Part of Funded by

Part of

X

Funded by

X

1/2 X

Part of Funded by
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Our logo | Partnerships

$_;u;�l-��0;�ঞl;v��_;m��;��-m|�|o�v_o�
our logo alongside other partner logos, to
communicate about the Hub’s partnerships.

It’s important we try to respect the brand
u;t�bu;l;m|v�o=�-ѴѴ�r-uঞ;v�Őbm�r-uঞ1�Ѵ-u�|_;
;�1Ѵ�vbom��om;v�-m7�lbmbl�l�Ѵo]o�vb�;vő�Ŋ
but also that we achieve visual parity.

Achieving visual parity may mean that the
;�-1|�_;b]_|�ou�Ѵ;m]|_�o=�|_;�Ѵo]ov�1-mĽ|�0;
l-|1_;7�Őr-uঞ1�Ѵ-uѴ��b=�|_;��_-�;�7b@;u;m|
oub;m|-ঞomvőķ�0�|��;�v_o�Ѵ7�;mv�u;�|_;��Ѵooh
0-Ѵ-m1;7�o�;u-ѴѴ�-m7�|_-|�-ѴѴ�|;�|�bv�Ѵ;]b0Ѵ;ĺ

The logos should appear either in order of
l;mঞom�bm�|_;�ruof;1|ņr-u|m;uv_brķ�ou�bm
-Ѵr_-0;ঞ1-Ѵ�ou7;uĺ

(Please note that the arrangements shown
orrovb|;�-u;�=ou�bѴѴ�v|u-ঞom�r�urov;v�omѴ�ĺő



QCS Pink 
�ƑƔ��ƐƏƏ�+Ə��Ə
!ƐƖƑ��Ѷ��ƐƑƕ
#C0087F

QCS Deep Pink 
�Ɠƒ��ƐƏƏ�+Ƒƒ��ƐƖ
!ƐƓƏ��ѵ��Ɩƒ
#8C065D
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Our colours | Primary

��u�rubl-u��1oѴo�uv�ruo�b7;�|_;�1ou;�r-Ѵ;�;
=ou�-ѴѴ�o�u�1oll�mb1-ঞomv�l-|;ub-Ѵv�Őv;;�rĺƐƖ
onwards).  It consists of the QCS Pink, QCS
Deep Pink, QCS Grey, black and white.

We should avoid using large amounts of the
 �"��bmh�;ĺ]ĺ�-v�|_;�l-bm�0o7��|;�|�1oѴo�uķ
or as a block background colour - instead
reserving it for headings, graphics, or as an
accent.

The QCS Deep Pink can be used in small
amounts to complement the QCS Pink,
=ou�v�0Ŋ_;-7bm]v�ou�r�ѴѴŊo�|�|;�|ĺ

Where possible, the QCS Grey should be
�v;7�=ou�0o7��|;�|�Ŋ�;�1;r|��_;m�|_;�|;�|
appears on a dark background, in which case
white should be used.

If for some reason it isn’t possible to use the
 �"��u;��bm�0o7��|;�|ķ�|_;m�0Ѵ-1h�1-m�0;��v;7ĺ

)_;m�1u;-ঞm]�l-|;ub-Ѵv�=ou�rubm|ķ�rѴ;-v;��v;
|_;���+��1o7;vĺ��)_;m�1u;-ঞm]�l-|;ub-Ѵv
=ou�7b]b|-Ѵķ��v;�|_;�!���ou��;��1o7;vĺ�

White Black

Trusted to take the UK forward

We are the UK Quantum Technology
��0�bm� �-m|�l��olr�ঞm]�ş�"bl�Ѵ-ঞom
Ŋ�ou� �"���0ķ�=ou�v_ou|ĺ���-u|�o=�-�m-ঞom-Ѵ
programme to develop quantum technologies,
we bring together leading UK academic and
industry partners to tackle key challenges
and thereby accelerate progress in quantum
1olr�ঞm]ķ�bm�|_;�&��-m7�bm|;um-ঞom-ѴѴ�ĺ
 

Trusted to take the UK forward

We are the UK Quantum Technology
��0�bm� �-m|�l��olr�ঞm]�ş�"bl�Ѵ-ঞom
Ŋ�ou� �"���0ķ�=ou�v_ou|ĺ���-u|�o=�-�m-ঞom-Ѵ
programme to develop quantum technologies,
we bring together leading UK academic and
industry partners to tackle key challenges
and thereby accelerate progress in quantum
1olr�ঞm]ķ�bm�|_;�&��-m7�bm|;um-ঞom-ѴѴ�ĺ
 

QCS Grey 
�Ə��Ə�+Ə��ƖƏ
!ѵƏ��ѵƏ��ƔƖ
#3C3C3B
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Our colours | Secondary

Our secondary colours can be used if we
m;;7�-�lou;�7b�;uv;�r-Ѵ;�;�|o�7u-��om��_;m
1u;-ঞm]�1oll�mb1-ঞomv�l-|;ub-Ѵvĺ���o�;�;uķ
they should be used to support the primary
colours, rather than to replace them e.g. by
only using them in small amounts, as accents
or highlights, and by not using too many of
|_;l�-|�-m��om;�ঞl;ĺ��$_bv�bv�|o�;mv�u;�|_-|
o�u�0u-m7�u;l-bmv�u;1o]mbv-0Ѵ;ķ�r-uঞ1�Ѵ-uѴ�
bm�|_;�Cuv|��;-uv�o=�|_;���0��_bѴ;�b|�bv
;v|-0Ѵbv_bm]�b|v�u;r�|-ঞomĺ

";;�rĺƐƖ�om�-u7v�=ou�vol;�;�-lrѴ;v�o=�_o�
we can use the secondary colours.

QCS Orange

�Ə��Ɣѵ�+ƖƓ��Ɛ
!ƑƔƏ��ƐƏƖ��ƐƔ
#FA6D0F

QCS Yellow 
�Ə��ƒƐ�+ƐƏƏ��ƒ
!ƑƓƔ��Ɛѵƕ��Ə
#F5A700

QCS Green 
�Ɠѵ��Ə�+ƔƐ��ƒƔ
!ѶѶ��ƐѵƔ��ѶƏ
#58A550

QCS Purple 
�ƐѶ��ѵƔ�+Ə��ƒƓ
!Ɛƒѵ��ƔѶ��Ɛѵѵ
#883AA6

QCS Blue 
�ѵѵ��ƐƑ�+Ə��Ƒƕ
!ѵƐ��ƐѵƐ��ƐѶƓ
#3DA1B8
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Our colours | Audiences

�Ѵ|_o�]_�o�u�v;1om7-u��1oѴo�u�r-Ѵ;�;�bvmĽ|
v;]l;m|;7�=ou�7b@;u;m|�r�urov;vķ�|_;u;�-u;
some limited circumstances in which we can
v;]l;m|�b|�-11ou7bm]�|o�o�u�7b@;u;m|�-�7b;m1;vĺ
$_bv�v_o�Ѵ7�omѴ��0;��_;m�ru;v;mঞm]�|_;
-�7b;m1;v�vb7;Ŋ0�Ŋvb7;�;ĺ]ĺ�bm�-�u;rou|�ou�Y�;uĺ

In these instances, the following colours
should be used for each of our key audiences.

QCS Orange
General public

QCS Purple
Academia

QCS Green
Government

QCS Blue
Industry
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Our typography

When designing branded materials, we use
|�o�|�r;=-1;vķ��;�-�-m7��-|oķ�0o|_�o=��_b1_
are free to download online.  If you have
|uo�0Ѵ;�Cm7bm]�|_;lķ�rѴ;-v;�1om|-1|�|_;
��0Ľv��oll�mb1-ঞomv��-m-];uĺ

�;�-�v_o�Ѵ7�0;��v;7�=ou�_;-7bm]v�-m7�Ѵ-u];
7bvrѴ-��|;�|�omѴ�Ĺ��;�-��oѴ7�=ou�_;-7bm]v�-m7
lo7;u-|;�|o�Ѵ-u];�7bvrѴ-��|;�|ķ�-m7��;�-
�;-���=ou�Ѵ-u];�7bvrѴ-��|;�|ĺ��$_;u;�-u;�o|_;u
�;�-�=om|v�-�-bѴ-0Ѵ;�=ou�-7�_o1�r�urov;v�;ĺ]ĺ
Book and Light.

Lato should be used for body copy and large
rouঞomv�o=�|;�|Ĺ��-|o�!;]�Ѵ-u�b=�|_;�|;�|�bv
in QCS Grey or black on a light-coloured
0-1h]uo�m7ķ�-m7��-|o�";lb0oѴ7�b=�|_;�|;�|�bv
white on a coloured background or a piece of
1oѴo�u;7�r�ѴѴŊo�|�|;�|ĺ��$_bv��v;�o=�";lb0oѴ7
is to ensure legibility and accessibility; for the
v-l;�u;-vomķ�|_bv�|;�|�v_o�Ѵ7�mo|�0;�vl-ѴѴ;u�
than 12pt.

These fonts should be used in these ways in
all printed materials, and where possible in
online materials too.

)_;m�1u;-ঞm]�v_-u;-0Ѵ;�)ou7�7o1�l;m|v
or PowerPoint shows, it is preferable to either
embed Lato or use a font readily available on
-ѴѴ�ro|;mঞ-Ѵ�u;1brb;m|vĽ�v�v|;lvĺ���m�|_;v;
circumstances we should use Calibri.

Aa ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

�;�-��oѴ7�Ŋ�=ou�_;-7bm]v�-m7�lo7;u-|;�|o�Ѵ-u];�7bvrѴ-��|;�|

Aa ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

�;�-��;-���Ŋ�=ou�Ѵ-u];�7bvrѴ-��|;�|

Aa ���	����������� !"$&()*+,
-017;=]_bfhѴlmortuv|������
0123456789

�-|o�!;]�Ѵ-u�Ŋ�=ou�7-uh�0o7��1or��om�-�Ѵb]_|�0-1h]uo�m7

Aa ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

�-|o�";lb0oѴ7�Ŋ�=ou��_b|;�0o7��1or��om�-�7-uh�0-1h]uo�m7�ou�rb;1;v�o=�1oѴo�u;7�r�ѴѴŊo�|�|;�|�Őlbmĺ�ƐƑr|ő

Aa ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

�-Ѵb0ub�Ŋ�v�v|;l�=om|��_;m��;�-�-m7��-|o�-u;�mo|�-�-bѴ-0Ѵ;
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Our imagery

We have a wide range of imagery available
|o��v;�bm�o�u�1oll�mb1-ঞomv�;ĺ]ĺ�r_o|ovķ
infographics, abstract graphics.

)_;u;�rovvb0Ѵ;ķ�o�u�bl-];u��v_o�Ѵ7�u;Y;1|
o�u�0u-m7��-Ѵ�;vĹ�u;v;-u1_ŊѴ;7ķ�1oѴѴ-0ou-ঞ�;ķ
-m7��bvbom-u�ĺ��ou�;�-lrѴ;ķ��;�lb]_|��v;�
r_o|ov�v_o�bm]�-�lb��o=Ĺ�1Ѵov;Ŋ�rv�o=�o�u
research, individuals working in the Hub, and
occasionally a zoomed-out view that captures
the magnitude of our endeavour.

�_o|ov�v_o�bm]�r;orѴ;�v_o�Ѵ7�-bl�|o�u;Y;1|
the diversity of those working within the Hub.
$_;�r_o|ov�v_o�Ѵ7�0;�|-h;m�bm�-�u;-Ѵ�v;মm]ķ
and look as natural as possible.

(Please note that these images are for
7;lomv|u-ঞomĸ��v;�o=�|_;l�_;u;�7o;v�mo|
necessarily indicate ownership.)
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Applications | Principles

)_;m�1u;-ঞm]�1oll�mb1-ঞomv�l-|;ub-Ѵvķ
o�u�7;vb]m�loঞ=�bv�-�1uor�o=�|_;� �l-ut�;
from our logo.

This crop can take various forms and at any
v1-Ѵ;ķ�vo�Ѵom]�-v�b|�l;;|v�|_;v;�|�o�1om7bঞomvĹ

1.  It features some of the “leg” of the Q

Ƒĺ���|�0Ѵ;;7v�o@�-|�Ѵ;-v|�om;�;7];

The crop can appear on either a plain white
or QCS Grey background, or a photographic
background.  It can also be used sparingly as
a framing device for feature images.

$_;�=oѴѴo�bm]�r-];v�v_o��;�-lrѴ;v�o=�_o�
the Q crop can be applied on our materials.
�Ѵ;-v;�1om|-1|�|_;���0Ľv��oll�mb1-ঞomv
�-m-];u�b=��o��u;t�bu;�|;lrѴ-|;v�ou�-u|�ouh
CѴ;v�=ou�|_;v;ĸ�vol;�|;lrѴ-|;v�1-m�-Ѵvo�0;
found in the QCS Hub Sharepoint.

The leg



Applications | PowerPoint

�o�;u�obm|�ru;v;m|-ঞomv�v_o�Ѵ7��v;�|_;��;�-�-m7��-|o�=om|v��_;u;�b|�bv�rovvb0Ѵ;�|o�7o�mѴo-7�|_;v;ĸ
otherwise there is a version with the Lato font embedded so that it is not necessary to download it.
There is also a version using just Calibri as a system font.  The template is available in either standard
size (shown here) or widescreen, and either a white or QCS Grey slide background can be used.

Part of Funded by

Presentation title
Name of speaker

Section title
Section subtitle

Slide title

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam 
mom�ll��mb0_�;�bvlo7�ঞm1b7�m|��|�Ѵ-ou;;|�7oѴou;�l-]m-�-Ѵbt�-l�;u-|�
�oѴ�|r-|ĺ�&|��bvb�;mbl�-7�lbmbl��;mb-lķ�t�bv�mov|u�7�;�;u1b�|-ঞom�
�ѴѴ-l1our;u�v�v1brb|�Ѵo0ouঞv�mbvѴ��|�-Ѵbt�br�;��;-�1ollo7o�1omv;t�-|ĺ

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam 
mom�ll��mb0_�;�bvlo7�ঞm1b7�m|��|�Ѵ-ou;;|�7oѴou;�l-]m-�-Ѵbt�-l�;u-|�
�oѴ�|r-|ĺ�&|��bvb�;mbl�-7�lbmbl��;mb-lķ�t�bv�mov|u�7�;�;u1b�|-ঞom�
�ѴѴ-l1our;u�v�v1brb|�Ѵo0ouঞv�mbvѴ��|�-Ѵbt�br�;��;-�1ollo7o�1omv;t�-|ĺ

19QCS Hub Brand Guidelines - Internal use only
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Applications | Letterhead

$_;u;�-u;�|�o��;uvbomv�o=�|_;�Ѵ;�;u_;-7�Ő0o|_�v_o�m�_;u;őĹ�om;��b|_�|_;�Ѵ;-7�r-u|m;uĽv�Ѵo]o�bmv|;-7�o=�|_;���"!��Ѵo]oķ�-m7�-mo|_;u��b|_�f�v|�|_;�&�� $��Ѵo]oĺ
Both templates have the Lato font embedded so that it is not necessary to download it.  There are also versions using just Calibri as a system font.

�m���"!�Ŋ=�m7;7�ruof;1|ķ�r-u|�o=�|_;�&�� $�

Post: �Ѵ-u;m7om��-0ou-|ou�ķ��-uhv�!7ķ���=ou7ķ��*ƒ�Ɛ�&
Tel: +44 (0)1865 282499      Email: admin@qcshub.org
Website: www.qcshub.org   $�b�;uĹ @QCSHub

Lead partner

Œ!;1brb;m|�-77u;vv�Ѵbm;�Ɛœ
Œ!;1brb;m|�-77u;vv�Ѵbm;�Ƒœ
Œ!;1brb;m|�-77u;vv�Ѵbm;�ƒœ
Œ!;1brb;m|�-77u;vv�Ѵbm;�Ɠœ

Œ	-|;œ

$o�Œu;1brb;m|Ľv�m-l;œķ

+o�uv�vbm1;u;Ѵ�ķ

Professor Dominic O’Brien               Professor David Lucas              Evert Geursten
 �"���0�	bu;1|ou������������������������������ubm1br-Ѵ��m�;vঞ]-|ou�����������������oŊ	bu;1|ou�Ő&v;u��m]-];l;m|ő

�m���"!�Ŋ=�m7;7�ruof;1|ķ�r-u|�o=�|_;�&�� $�

Post: �Ѵ-u;m7om��-0ou-|ou�ķ��-uhv�!7ķ���=ou7ķ��*ƒ�Ɛ�&
Tel: +44 (0)1865 282499      Email: admin@qcshub.org
Website: www.qcshub.org   $�b�;uĹ @QCSHub

Œ!;1brb;m|�-77u;vv�Ѵbm;�Ɛœ
Œ!;1brb;m|�-77u;vv�Ѵbm;�Ƒœ
Œ!;1brb;m|�-77u;vv�Ѵbm;�ƒœ
Œ!;1brb;m|�-77u;vv�Ѵbm;�Ɠœ

Œ	-|;œ

$o�Œu;1brb;m|Ľv�m-l;œķ

+o�uv�vbm1;u;Ѵ�ķ

Professor Dominic O’Brien               Professor David Lucas              Evert Geursten
 �"���0�	bu;1|ou������������������������������ubm1br-Ѵ��m�;vঞ]-|ou�����������������oŊ	bu;1|ou�Ő&v;u��m]-];l;m|ő
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Applications | Word/PDF file

Section heading

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod 
ঞm1b7�m|��|�Ѵ-ou;;|�7oѴou;�l-]m-�-Ѵbt�-l�;u-|��oѴ�|r-|ĺ�&|��bvb�;mbl�-7�lbmbl��;mb-lķ�t�bv�
mov|u�7�;�;u1b�|-ঞom��ѴѴ-l1our;u�v�v1brb|�Ѵo0ouঞv�mbvѴ��|�-Ѵbt�br�;��;-�1ollo7o�1omv;t�-|ĺ�
	�bv�-�|;l��;Ѵ�;�l�bub�u;�7oѴou�bm�_;m7u;ub|�bm���Ѵr�|-|;��;Ѵb|�;vv;�loѴ;vঞ;�1omv;t�-|ķ��;Ѵ�
illum dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui 
blandit praesent luptatum zzril delenit augue duis dolore te feugait nulla facilisi.

Section heading

Sub-heading 1

•  Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod
����ঞm1b7�m|��|�Ѵ-ou;;|�7oѴou;�l-]m-�-Ѵbt�-l�;u-|��oѴ�|r-|
•  &|��bvb�;mbl�-7�lbmbl��;mb-lķ�t�bv�mov|u�7�;�;u1b�|-ঞom��ѴѴ-l1our;u�v�v1brb|�Ѵo0ouঞv�mbvѴ��|
����-Ѵbt�br�;��;-�1ollo7o�1omv;t�-|
•  	�bv�-�|;l��;Ѵ�;�l�bub�u;�7oѴou�bm�_;m7u;ub|�bm���Ѵr�|-|;��;Ѵb|�;vv;�loѴ;vঞ;�1omv;t�-|ķ��;Ѵ
    illum dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui
    blandit praesent luptatum zzril delenit augue duis dolore te feugait nulla facilisi

Sub-heading 2

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod 
ঞm1b7�m|��|�Ѵ-ou;;|�7oѴou;�l-]m-�-Ѵbt�-l�;u-|��oѴ�|r-|ĺ�&|��bvb�;mbl�-7�lbmbl��;mb-lķ�t�bv�
mov|u�7�;�;u1b�|-ঞom��ѴѴ-l1our;u�v�v1brb|�Ѵo0ouঞv�mbvѴ��|�-Ѵbt�br�;��;-�1ollo7o�1omv;t�-|ĺ

•  Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh eui
����lo7�ঞm1b7�m|��|�Ѵ-ou;;|�7oѴou;�l-]m-�-Ѵbt�-l�;u-|��oѴ�|r-|
•  &|��bvb�;mbl�-7�lbmbl��;mb-lķ�t�bv�mov|u�7�;�;u1b�|-ঞom��ѴѴ-l1our;u�v�v1brb|�Ѵo0ouঞv�mbvѴ
�����|�-Ѵbt�br�;��;-�1ollo7o�1omv;t�-|
•  	�bv�-�|;l��;Ѵ�;�l�bub�u;�7oѴou�bm�_;m7u;ub|�bm���Ѵr�|-|;��;Ѵb|�;vv;�loѴ;vঞ;�1omv;t�-|ķ
    vel illum dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissi
    qui blandit praesent luptatum zzril delenit augue duis dolore te feugait nulla facilisi

Column heading Column heading Column heading

Lorem ipsum dolor sit 
amet, consectetuer 
adipiscing elit, sed diam 
nonummy nibh euismod 
ঞm1b7�m|��|�Ѵ-ou;;|�7oѴou;�
magna aliquam erat 
volutpat

Lorem ipsum dolor sit 
amet, consectetuer 
adipiscing elit, sed diam 
nonummy nibh euismod 
ঞm1b7�m|��|�Ѵ-ou;;|�7oѴou;�
magna aliquam erat 
volutpat

Lorem ipsum dolor sit 
amet, consectetuer 
adipiscing elit, sed diam 
nonummy nibh euismod 
ঞm1b7�m|��|�Ѵ-ou;;|�7oѴou;�
magna aliquam erat 
volutpat

$_bv�|;lrѴ-|;�1-m�0;��v;7��_;m�ruo7�1bm]�-�0u-m7;7�)ou7�CѴ;�|o�0;�v_-u;7�;�|;um-ѴѴ��;ĺ]ĺ��b|_�o�u�=�m7;uvĸ�b|�l�v|�0;�bm��	�=oul-|��_;m�v_-u;7ĺ
$_;��;�-�-m7��-|o�=om|v�v_o�Ѵ7�0;��v;7��_;u;�b|�bv�rovvb0Ѵ;�|o�7o�mѴo-7�|_;v;ĸ�o|_;u�bv;�|_;u;�bv�-��;uvbom��b|_�|_;��-|o�=om|�;l0;77;7�vo�|_-|�b|�bv
not necesary to download it.  There is also a version using just Calibri as a system font.

Part of Funded by

Document title
Document subtitle
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Applications | Business card

$_;�0�vbm;vv�1-u7�bm1Ѵ�7;v�|_;�Ѵ;-7�r-u|m;uĽv�Ѵo]o�bmv|;-7�o=�|_;���"!��Ѵo]oĺ���Ѵ;-v;�1om|-1|�|_;���0Ľv��oll�mb1-ঞomv��-m-];u�b=��o���o�Ѵ7�Ѵbh;�-�0�vbm;vv�1-u7ĺ



Annual Report 2021
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Applications | Annual report



ƐƑ|_���m; (1.00-1.30pm)�Ŋ��(bu|�-Ѵ�v;lbm-u��b|_��uo=�	-�b7���1-vķ�ľ$u-rr;7Ŋbom�t�-m|�l�1olr�ঞm]Ŀ

ƑƓ|_ŊƑƔ|_���m; - Summer Project Forum (more details below)

10th July (1.00-1.30pm)�Ŋ�(bu|�-Ѵ�v;lbm-u��b|_��uo=�	olbmb1��Ľ�ub;mķ�ľ�_o|omb1�v�v|;lv�bm|;]u-ঞomĿ

24th July (1.00-1.30pm)�Ŋ�(bu|�-Ѵ�v;lbm-u��b|_���;u|��;�u|v;mķ�ľ�m]-]bm]��b|_�|_;�&�Ľv�t�-m|�l�bm7�v|u�Ŀ

,ool�Ѵbmh�|o�fobm�o�u��bu|�-Ѵ�v;lbm-uvĹ�_�rvĹņņ�oolĺ�vņfņƖƒƖѵѵѵѶѵƔѵƖ
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Applications | Email banner

Welcome to the QCS Hub newsletter - June 2020

�ѴѴ�|_;�Ѵ-|;v|�m;�vķ�;�;m|v�-m7�-1ঞ�bঞ;v�bm�t�-m|�l�1olr�ঞm]�-m7�vbl�Ѵ-ঞomĺ

Tackling the key challenges to
accelerate the UK’s progress

Upcoming Hub events
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Applications | Banners

Tackling the key 
challenges to 
accelerate the 
UK’s progress

Part of Funded by Part of Funded by Part of Funded by
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Applications | Adding partner logos

Partners can add their logo to the QCS Hub PowerPoint and Word templates if they wish, as
v_o�m�0;Ѵo�ĺ��Ő��=ou7�&mb�;uvb|�Ľv�Ѵo]o�_-v�0;;m��v;7�=ou�bѴѴ�v|u-ঞom�omѴ�ĸ�-m��o=�|_;�r-u|m;uvĽ
logos could appear in this way.)  The partner logo should be sized and aligned appropriately to
-1_b;�;��bv�-Ѵ�r-ub|���b|_�|_;�&�� $��-m7���"!��Ѵo]o�Ѵo1hŊ�rĺ

Part of Funded by

Presentation title
Name of speaker

Part of Funded by

Document title
Document subtitle


